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I have exciting news!  At this writ-
ing, Greater Media is in the final
stages of  a deal to acquire Lincoln
Financial Media�s Charlotte, North
Carolina radio cluster.  The sta-
tions include Charlotte�s heritage
news/talk station, WBT-AM, and
its FM simulcast, as well as
WLNK-FM (�The Link�), a �per-
sonality AC� station that originates
the syndicated Bob and Sheri
morning show.

Charlotte was just upgraded to the
#25 Arbitron radio market (from
#33), based on recent population
growth.  It is also the second
largest banking center in the
United States and boasts positive
radio revenue
growth throughout
2007.  It is an excit-
ing acquisition
opportunity for
Greater Media and
a chance to extend
our brand into the
Southeast.

Greater Media�s
stations and
employees continue
to receive accolades
from the radio
industry.  At the
NAB Show in September, WMMR
won the prestigious Marconi
Award for �Rock Station of  the
Year.�  The station�s morning per-
sonalities, Preston and Steve,
received the Radio & Records
�Active Rock Personality/Show of
the Year.�  WRIF received three
Radio & Records awards, including
recognition of  Doug Podell as
�Active Rock Program Director of
the Year� and Mark Pennington as
�Active Rock Music Director of  the
Year,� and the top honor as �Active
Rock Station of  the Year.�  The
team at WRIF also received one of
the NAB�s first HD Radio
Multicast Awards for �RIFF2.�  

These awards are proof  positive
that local content is the driver that
builds great radio brands.  Like all
of  our stations, WMMR and
WRIF � from the on-air talent to
the Promotions staff  to the
Programming staff  to the Sales and
Marketing departments � have
built a strong connection to their
listeners and have a track record of
service to their communities.
Greater Media is a firm believer in
localized research, strategic market-
ing, and hiring the best people in

the business.  This approach is
clearly paying dividends.
Congratulations and many thanks
to everyone at WMMR and WRIF
for your outstanding work and
commitment to excellence.  

Greater Media�s Newspaper Group
is also thriving on its dedication to
local coverage and connections.
National newspapers such as The
New York Times are picking up
our newspapers� material (and giv-
ing us credit!) to cover a range of
topics including teenage driving
safety, eminent domain issues, and
local New Jersey politics.  In
November, Editor Greg Bean
debuted a commentary feature on

our New Brunswick
radio station,
WCTC, and this
programming is
podcast on both
WCTC�s and the
newspapers� web-
sites.  It is exciting to
see this kind of  cre-
ative coverage of
stories and issues
that are so close to
home for our read-
ers and listeners.  It
is also a great oppor-
tunity to cross-mar-
ket our media assets

and exploit the synergies among
radio, newspaper, and interactive
media for the benefit of  our local
communities.

Greater Media is not alone in fac-
ing unprecedented changes in the
advertising landscape.  Electronic
audience measurement has been in
the news a lot lately, and its merits
have been hotly debated.  Our
clients are telling us they want
more accountability.  If  we are
truly a client-driven business, as I
believe we are, what is the radio
industry waiting for?  It is encour-
aging to see the initial positive
results of  the portable people
meter in Philadelphia, and we look
forward to a rapid rollout of  this
technology in our other markets.  

Embracing changes like PPM and
interactive content and marketing
will be essential for us to grow our
newspaper and radio businesses.
Greater Media is fortunate to have
an intelligent and creative work-
force to answer these challenges
and position the company for
growth in this new millennium.
Thank you for everything you do.

from the chair
John Bordes
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BOSTON
PJ Sittig does lots of
everything at WROR!
She wakes early to
assistant produce the
Loren and Wally Show
and often puts in very

long days representing the radio
station as a member of  the Street
Team. PJ handles board op respon-
sibilities, makes public appearances
and handles many other responsi-
bilities that impact how WROR
looks and sounds to our listeners.
She consistently goes above and
beyond with every effort and does it
with a wonderful �can-do� attitude. 

Hank Morse is the
program director who
is always willing and
talented enough to
handle any challenge
thrown his way. He is

a popular part of  several of  our
cluster’s morning shows, offering
traffic, news and personality to
WROR, WKLB and WTKK,
where Hank also hosts a Saturday
morning talk program. He is the
program director for our Irish
Channel on 96.9 HD-2 and is a go-
to MC for many community charity
events in which Greater Media
Boston is involved as well as many
he does on is own. Hank is a funny,
positive, uplifting team player.

Crystal Margolis
was promoted recently
to promotion director
at WBOS. However,
she has been a key
part of  the station’s

promotional efforts for several
years. Crystal works very closely
with Programming and Sales and
has been hugely creative in execut-
ing the many outside events WBOS
is involved with. Working with a
challenging marketing budget, her
efforts always exceed sales and
client expectations and most signifi-
cantly make the station’s listeners
feel special and happy. Crystal
writes the station emails, manages
the growing database, updates the
website and manages the activities
of  the Street Team. Her very posi-
tive nature is contagious. 

DETROIT
Greater Media
Detroit’s Ron
Wisswell has been a
member of  the
Greater Media Detroit
Promotions team for

over 10 years.  Ron was hired right
out of  Specs Howard School of
Broadcasting as a Street Team
member for WRIF in 1997.  From
the beginning, he showed great
leadership and passion for the job.
Ron rose to the challenge and
established himself  as the go-to guy
for the rookies, sharing his technical
knowledge and street savvy.  In
addition to being the senior event
manager, he is also quite the handy-
man�all three stations turn to Ron
whenever they need something
built, fixed or made bigger!   When
the Detroit native isn’t making
Greater Media Greater, you can
find him doting on his beautiful
two-year-old daughter!

Magic 105.1FM
Producer Fay
Samona worked tire-
lessly to organize and
execute the Magic
team for the Cancer

Three-Day Walk.  She was respon-
sible for much of  the commitment
and energy that allowed us to
recruit and field the largest team in
the history of  the event nationwide,
and to collect $433,000 dollars for
breast cancer research.  Well done,
Fay! 

NEW JERSEY
WMGQ & WCTC
Traffic Manager
Susan Young is a key
player in our organiza-
tion. She is a tireless
manager that never

rests until the work is done. Susan is
the �experts� expert.� Give her an
assignment she finds a way to run
the report. When we do our budget
for the upcoming year and ask each
of  our account executives to rate
the department, Susan gets solid
10s across the board. She is the
consummate professional and a
great person. Greater Media is a
better company because of  her!

WRAT & WJRZ Copy
and Continuity
Director Mike
Scecchitano started
as an intern at WJRZ
five years ago. His

eagerness and production abilities
landed him a job as Production/
Copy assistant. In 2006, Mike was
given the position of  copy writer
and continuity director at WJRZ.
He is dependable and willing to
stay as late as it takes not only to
get the job done, but to get it done
right.  In 2007 Mike added to his
list the position of  continuity 
director for WRAT. He is a great
asset to the WJRZ/WRAT team 
in New Jersey!

GREATER MEDIA
NEWSPAPERS

Peggy Primiano,
who has been with
Greater Media
Newspapers for nearly
14 years, is the special
sections coordinator

for the Advertising Department at
Greater Media Newspapers, having
come up through the ranks as an
advertising assistant in the
Classified Department and copy
editor on the editorial side. Her
skills are truly amazing. She is a
whiz at organizing the endless
stream of  advertorial copy and
photo assignments that cross her
desk and you can almost see smoke
come out of  her computer as she
paginates the special section pages
with a speed almost second to none.

Whatever new task you put on her
plate gets done efficiently and well.
Peggy’s job requires self-direction,
organization, and a degree of
patience rarely seen in a busy news-
room. Her sections come out well
written, well designed, well edited
and on time.

What more could you ask for? Well,
maybe she could bring in her deli-
cious oatmeal raisin cookies more
often, but that might be asking too
much of  this very busy, energetic
mom of  two young boys, who is an
invaluable part of  our newspaper
division.

Graphic Artist/
Designer Joan
Fruchter has been an
indispensable member
of  the Production
Department of  Greater

Media Newspapers for 25 years.

Her artistic talents are evident in 
her award-winning ads, special
advertising section covers and fliers,
and in the Grapevine covers that she
designed from 2001 through 2006.

Joan is also responsible for hiring
Mac operators for the department
and is the nighttime supervisor. The
production end of  the newspaper
business is extremely complex and
fraught with problems, particularly
from ads built outside the company,
and Joan is the go-to person to
solve these problems.

She is the last person to leave on
Mondays at 2 a.m. after she has
ensured that everything is sent to
the Press and is ready for print, a
process that sometimes involves
Herculean efforts. Joan�s congenial
personality and ability to work under
pressure are tremendous assets in
this deadline-driven business!

PHILADEPHIA
While Traffic Manager
Harry Neyhart’s
outstanding perform-
ance happens on a
daily basis. His help

with intense, last minute demand
over the summer was heroic.  He
takes amazing care of  each an
every client to maintain the best
possible clearance, separation and
rotation.  Harry also helps the pro-
gramming and sales managers
every day to make the station run
perfectly.  

Promotion Director
Dan Fein joined
WMGK a little over
90 days ago and has
had an immediate and
positive impact on all

facets of  MGK’s promotion and
marketing activities. Dan�s tremendous
energy and �can do� attitude has
reinvigorated his department and

g r e a t !LOOK WHO�S MAKING
GREATER MEDIA GREATER

recogniz ing

people who go

the extr a mi le

cont inued on page 11
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corporateBEHIND THE SCENES
at Greater Media’s Corporate Headquarters

Bill Arner 
& Bill Arner, Jr. 
Chief Pilot & Assistant Chief
Pilot - Greater Media, Inc.

Bill Arner and Bill Arner, Jr. literally
soar to new heights on behalf of
Greater Media on a daily basis! The
father-son duo are the official pilots for
the company. They are responsible for
providing corporate transportation
for the company officers and for the
Bordes family as needed. In addition,
the two Bills are charged with main-
taining the integrity, maintenance and
safety inspections of the company’s
two airplanes and keeping up with all
FAA Changes and regulations.

Bill Sr. has been with Greater Media
since 1984. Bill Jr. has been with the
company for the past three years.  

Prior to joining Greater Media, Bill Sr.
traveled the world, spending 20 years
as a pilot with US Navy. �I got every-
where except the South Pole,� jokes
Bill Sr. He went on to run a small com-
muter airline for four years and served
as the director of flight operations for
Ronson Aviation. That’s where he met
Peter Bordes, Sr. �We struck up a rela-
tionship,� said Bill Sr. �I enjoyed work-
ing with him until he passed away. He
was a great person.�

What does Bill Sr. enjoy most about
working at Greater Media? �The peo-
ple� there’s no doubt the people are
just the greatest in the world to work
with,� he said. �I look forward to going to
work every day. I couldn’t think of doing
anything else.�

Bill Arner, Jr. inherited his love of flying
from his father.  Also born and raised in
Tamaqua, PA (an Indian name for �land

of running water�), he made a career
change after serving as a captain with
US Air for 12 and a half years and Spirit
Airlines for several years. When
Greater Media decided to add a second
pilot in the cockpit, he �officially�
became part of the GMI family. 

John Bordes
Chairman of the Board
Greater Media’s Chairman
of the Board John Bordes

has often been referred to as one of
the �nicest� people in the radio business.
He can often be found in his office,
located directly across from Peter
Smyth’s at the corporate headquar-
ters, reviewing the company’s latest
transactions and initiatives. 

The Greater Media Board of
Directors is made up of John Bordes
and Lee Bordes, who is the widow of
company founder Peter Bordes.
One commitment that his brother
made 51 years ago remains foremost
in John Bordes’ mind today: keeping
Greater Media a private company. 

In looking to the future, the chairman
notes that the company’s managers
have to �remain focused on our busi-
ness of being good broadcasters and
newspaper publishers.�

�Lee and I are committed to Peter’s
pursuit of excellence in the operation of
Greater Media,� said John. �We have to
keep an eye on new media forms and
possible opportunities. We have to ask
if we should invest in other forms of
media and we have to grow our core
business through good operation and
smart acquisition of new properties.�

Shonta Cooks
Accounting Administrative
Assistant
Shonta Cooks says com-

ing to work isn’t a chore when you
work with a great group of people like
those at Greater Media, Inc.  

Born in Dorchester, MA, Shonta has
been with the company for a combined
total of nine years, four years from 1996-
2000 and then from 2002-present.

She is responsible for working closely
with the Accounting Department to
compile monthly revenue reports for
upper management. Lately, 

John Coury                
Senior Accountant
Boston native John Coury
has been with Greater

Media, Inc. for the past four and a half
years. Prior to joining the company, he
worked as a senior accountant at
Aramark. 

John  is responsible for overseeing the
daily cash management, completing
the monthly corporate file, preparing
financial statements for six companies,
assisting with budget preparation,
assisting with the preparation of the
quarterly financial statements and
footnotes, preparing a variety of
account reconciliations, and maximiz-
ing banking services provided to
Greater Media, Inc. and its subsidiaries.
He also coordinates general funds
transfers as needed, i.e. payroll,
account payable, wires for station pro-
motions, and helps business mangers
and their staffs to complete monthly
financial statements by providing them
with journal entries and offering insight
and analysis on corporate expenses
and how to reduce banking fees while
leveraging the bank services we
receive. 

What does John like most about work-
ing at Greater Media? �I enjoy working
in a family atmosphere. Everyone really
cares about each other.�

Gwen Edge 
Resource /Administrative
Assistant
Gwen Edge has been

back with Greater Media, Inc. for the
past three and a half years.  She previ-
ously worked for the company in
1993 as a local sales assistant. �I’m the
meet and greet person.  Some of my
co-workers refer to me affectionately
as �security,� said Gwen. �My role is to
field and screen calls to the various
departments.  I also assist with proj-
ects when requested or as needed.�

What does she enjoy most about
working at Greater Media? �Honestly,
coming to work,� said the Charleston,
SC native. �It’s nice to work in an
atmosphere where everyone is friend-
ly and fun to be around.  I have a great
time with all of my co-workers and I
don’t think of this position as just a
�receptionist,� she adds.  �Frankly, it’s
what you make it.  GMI is a great peo-
ple place to work!�

Rick Feinblatt
VP Radio
Greater Media’s Vice President of
Radio Rick Feinblatt has been with the
company for the past 11 years. He
currently works with the Greater
Media Press and the company’s radio
cluster in New Jersey to improve their
products and increase their revenue.

Born and raised in Philadelphia, he is
quick to compliment the people and
the culture at Greater Media.
�Hopefully, the knowledge I’ve gained
over the years and the information I
have from our other markets can help
them improve and develop their busi-
ness,� said Rick, who previously
worked at WMMR and Westinghouse. 

What has been his most memorable
moment at GMI? �I would say it was
my first perceptual study as cluster
manager in Philadelphia with Peter
Smyth at the now defunct Adams
Mark Hotel,� said Rick. �Peter can tell
anyone he likes that story!�

G R A P E V I N E  F A L L 2 0 0 74

They work at our Corporate Headquarters in Braintree, MA and in the satellite office
in Monroe Township, NJ . Their jobs vary from day to day � from legal to marketing,
from administrative to accounting, from engineering to executive. Some have been
with Greater Media for a few years, some for decades.

Despite this wide variety, our Corporate Headquarters team shares one major goal �
to continue making Greater Media Great! And they all agree on this � the people of
Greater Media Inc. make coming to work not just bearable, but downright enjoyable!

Take a look at some of the outstanding individuals who keep our company running at
the top of its game
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David Frank
Corporate Tax Manager
Massachusetts native
David Frank has been

Greater Media, Inc.’s corporate tax
manager for the past two and a half
years. He most recently worked at
Elcom International, Inc. Prior to that,
David was employed in a multitude of
industries ranging from manufacturing to
retail, from e-commerce to broadcasting.

In his role, he is responsible for manag-
ing and preparing federal and state
corporate income/franchise tax
returns for multi-state corporations.
He is also charged with overseeing as
well as preparing sales, property, intan-
gible, and miscellaneous domestic gov-
ernmental informational filings,
researching tax planning and compli-
ance strategies (including expense allo-
cation approaches, FAS 109 analysis
and related tax footnote preparation)
and successfully and professionally rep-
resenting the corporations during fed-
eral and state and local tax compliance
and informational audits.

What does David like about working
at Greater Media, Inc? �That’s easy, the
people and the working environment.�

Jean Fries
Para Legal
Jean Fries has been with Greater
Media, Inc. for the past two years.
After spending several years in the
U.S. Air Force, she became a civilian
and was employed at MFS Investment
Services in Boston, before joining the
company in 2005

As the corporate paralegal, her role is
to assist Ellen Rubin in a variety of
daily activities, including maintaining
the corporate calendar, preparing and
filing Federal and State regulatory
requirements and serving as the keep-
er of the corporate record books.    

In addition, Jean helps the local markets
keep track of the renewal and cancella-
tion dates of all of their contracts and
agreements.  This ensures that the sta-
tions do not miss critical renewal dates
or cancellation deadlines.   

Harriet Grier
Business Manager, Greater Media, Inc.
Harriet Grier is no stranger to
Greater Media, Inc. On December 7,
2007, she celebrated her 20th
anniversary with the company! Based
in Monroe Township, New Jersey,

Harriet serves as the personal busi-
ness manager for the Bordes family.
Prior to joining GMI, she worked at
Westinghouse Broadcasting and was a
public accountant at Ernst & Young.

What does she like most about work-
ing at Greater Media? �The people,�
said Harriet. �They are the most pro-
fessional, talented and creative people
I have ever had the privilege of work-
ing with...and by far the nicest!� Some
of the New York City native’s most
memorable moments at GMI include
the corporate holiday parties.  �It was
wonderful to get together with co-
workers in an informal setting and
have fun.  We ate, danced, did
karaoke, and had contests. They were
just great times!�

Madelene Higgins-Daly 
Payroll Benefits Manager 
Madelene Higgins-Daly’s
approach to life is that

there is some fun in every day! That
positive attitude serves her well in her
role as the payroll benefits manager at
Greater Media, Inc.

Over the past three and a half years,
she has been responsible for handling
the corporate office payroll and the
behind-the-scenes payroll activity for
the entire company as well as the
group benefits, including Greater
Media’s 401K plan and COBRA.

On a local level, the Boston native
works closely with the human
resource managers in each market to
resolve any issue that may arise,
whether it is a payroll, benefit or a
technical problem with any of the pay-
roll products. Madelene’s role at cor-
porate has a direct effect on each
employee from the time they are
hired, payroll, benefits and even when
they leave the company.  

�If I don’t fulfill any of these commit-
ments then I will hear from everyone,�
said Madelene. �I’m like their silent
partner within the company.
Employees know they can contact me
from the moment they are hired.�

Maria Lombardi
Accounts Payable Coordinator
Maria Lombardi’s bright smile and
cheerful attitude �lights up� any office
she walks into at Greater Media, Inc’s
corporate headquarters. As the
accounts payable coordinator, she is

responsible for handling the account
payables, account receivables and
monthly invoicing for the tower sites,
In addition, Maria generates all the
yearly 1099 forms as well as a host of
other tasks for the corporate office. 

Calvin Lyles, Jr. 
Radio Division Controller 
Calvin Lyles has been with
Greater Media for the

past 13 years.  As controller of the
Radio Division, he is responsible for
keeping senior management apprised
of the financial position of the radio
operations as well as the tower facili-
ties by providing consolidated historical
results as well as forecasting anticipated
changes.

The New Jersey native has worked in
the company’s Boston, Detroit and
New Jersey corporate locations.  

What has been one of Calvin’s most
memorable moments at Greater
Media? �As I was about to leave
Detroit, my wife Keasha and several
staff members at the radio station
were planning my farewell/congratula-
tion party. My son suddenly became
sick and was hospitalized.  As a result,
the surprise party had to be put on
hold,� said Calvin. �What really impact-
ed me was that the folks in Detroit did
not let that be the end of it and made
sure that before I left the Motor City
they threw that party!�  

Evelyn MacWilliams
Executive Assistant/Office Manager
Evelyn MacWilliams could best be
described as the �air traffic controller�
at Greater Media’s corporate head-
quarters.

She originally came to Greater Media
in October 2000 as assistant to the
general manager of Greater Media
Boston. When company President/
CEO Peter Smyth’s assistant,
Marian Jenkins retired in 2004,
Evelyn moved to the corporate office in
Braintree, MA and became his assistant,
to both Peter and Greater Media’s
Chairman of the Board John Bordes.

�I do whatever is needed in order to
help Peter do his job at Greater
Media, as well as the various boards
that he serves on,� said Evelyn, while
discussing her role at GMI.   �I keep
everyone in touch with each other
and make sure Peter gets to where he

has to be for meetings with them �
and that’s no easy task at times!�

Edward McCormack
Corporate IT Manager
Originally starting his
career in the biotech and

the professional services world,
Greater Media’s Corporate IT
Manager Ed McCormack is the �tech-
nology guru� when it comes to any-
thing that relates to technology at the
corporate offices. Always wearing a
smile, Ed is quick to provide support
to the financial group of the corporate
office and the accounting divisions in
the remote offices. 

�My role requires making sure the
accounting people at the remote offices
can submit their financial information up
to the Corporate financial group,� said
Ed. �The local corporate finance people
then crunch the numbers from all the
remote offices to submit to the senior
executives.�

Born and raised a true-blood Boston
Red Sox fan, Ed is quick to note that
the people he works with at Braintree,
including the executives, and at the
remote offices, are unlike any other
environment he has ever worked in
before. He is thrilled to be a part of
the Greater Media family!

Joe McKevitz 
Corporate Controller 
Working with the great
group of people at corpo-

rate and at the operating locations is a
big reason why Greater Media’s
Corporate Controller Joe McKevitz
has been with the company for the
past 18 years. 

Prior to joining GMI, the Detroit
native worked at KPMG Peat
Marwick, a public accounting firm
located in the Motor City. In his role,
Joe wears many hats that impact the
financial end of the company. 

�A lot of my work is geared toward
preparation of reports which are filed
with outside entities such as govern-
mental bodies or our banks,� said Joe.
�Probably the way I most directly help
people in our individual markets is by
helping our accounting personnel to
use our accounting computer system
effectively.  This can be via designing or
tweaking reports, setting up new
accounts in the general ledger, or giv-
ing advice on technical problems they
may be having.�

F A L L 2 0 0 7  G R A P E V I N E

cont inued on next  page 
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Ed Nolan, Jr.
Vice President and Chief
Financial Officer
Vice President and Chief

Financial Officer Ed Nolan is currently
celebrating his 19th year at Greater
Media, Inc. He officially joined the com-
pany back on August 7, 1989 as head
of the corporate Internal Audit
Department. He was promoted to
Cable Division Controller in
November 1993 and was appointed
Finance Vice President for Greater
Media’s Cable Division in December
1997. Upon the sale of the Cable
Division in June 1999, he was appoint-
ed the company’s vice president of
business operations. In April 2003, he
was promoted to his current position. 

�One of the things that makes my job
so interesting is that I have the oppor-
tunity to be involved with so many dif-
ferent areas,� said Ed, while comment-
ing on the many things he does in a
given day at Greater Media’s corpo-
rate offices. 

�While I am responsible for overseeing
and coordinating all aspects of the 
company’s financial operations, most of
the heavy lifting is done by members of
our team,� said Ed. �I would not be able
to carry out my responsibilities with-
out the fantastic support and assistance
that I receive from my Greater Media
colleagues both here at corporate and
out at our operating locations.� 

He added, �Probably the aspect of my
job that most directly impacts my fellow
employees is the benefits administra-
tion area.  The company has a strong
commitment to providing its employ-
ees with an excellent employee benefits
package.  We work very hard to
ensure that our employees have cost
effective programs to meet their health
insurance and retirement planning needs.�  

The Jersey Shore native is quick to share
a great story about his first introduction
to Greater Media. �I will never forget
my initial job interview at Greater Media
with Lola Spritzer, the company’s now
retired VP of Administration,� said Ed.
�She went on and on about what a spe-
cial place Greater Media was, and how
lucky I would be to work there.  At the
time, I thought it was just a sales pitch.  I
long ago came to realize, however, that
she really meant it and she really was
right. I consider myself very fortune to
work with such great people and for such
a special company.�

Heidi Raphael
Director of Corporate
Communication
�Every day’s an event� is

how Greater Media’s Director of
Corporate Communication Heidi
Raphael describes her role within the
company. The broadcasting veteran
joined the company in 1996, after
receiving a call from WRIF Operations
Manager Doug Podell to become the
marketing director at the station. 

�He asked me if I wanted to work in
the �Paris of the Midwest. How could I
refuse? I am forever grateful to him.�
Heidi went on to serve as the director
of group marketing at Greater Media
Detroit, starting up non-traditional
revenue departments for WGRV-FM
and WMGC-FM in the Motor City.
She then joined GMI full-time as the
director of corporate communication in
January 2007.

In her role, Heidi wears a variety of hats,
ranging from serving as the company
spokesperson, representing the
Greater Media in the industry and
working on corporate marketing proj-
ects to working with the marketing
directors and producing internal
employee publications such as Headlines
and Happenings and The Grapevine. 

�I feel fortunate to be able to say I love
my job,� said Heidi. �I enjoy working with
everyone at corporate and the individual
markets. Greater Media is a very special
place.�

Ellen Rubin
Vice President/General
Counsel
Greater Media’s Vice

President/Corporate Counsel 
Ellen Rubin has been part of the GMI
family since June 2003.  If you ask Ellen
what her role is, she will tell you it’s to
keep President and CEO Peter Smyth
out of jail! On a serious note, the
Hartford native, who grew up in
Nashville, is literally called upon by every
station and the Newspaper Division on
a regular basis to review contracts and
provide valuable legal advice for events
and other timely situations that come
up during the course of a day. 

What has been her most funny or
memorable moment since working at
Greater Media? According to Ellen, �It
cannot be disclosed due to attorney-
client privilege!�

Peter Smyth 
President and Chief
Executive Officer
As President and CEO,

Peter truly sets the tone for Greater
Media, Inc. His tireless passion and
commitment to the company and its
people can be felt not only when he
walks through the front door at the
corporate offices, but also when he vis-
its the company’s Boston, Detroit,
New Jersey and Philadelphia locations.  

When he is not busy running the com-
pany, Peter spends time giving back to
the industry by serving as the chair-
man of the Radio Advertising Bureau’s
Board of Directors. In addition, he is
on the Board of Directors of the
National Association of Broadcasters
(NAB) and is a member of the HD
Digital Alliance Oversight Committee.
On a community level, he serves on
the Board of Trustees of the New
England Baptist Hospital.

�I am very proud of the outstanding
women and men of Greater Media for
all they have done and continue to do
on a daily basis on behalf of the compa-
ny,� said Peter, while commenting on
the success of the privately owned
company, owned by the Bordes family,
for the past 51 years. �In this day and
age, it is rare to be able to celebrate
such an outstanding accomplishment.�

Milford Smith aka
�Smitty’
VP Radio Engineering
Best known as �Smitty� to

those around him, Greater Media’s
Vice President of Engineering Milford
Smith started with the company in
April 1984. He is responsible for deal-
ing with a wide variety of technical,
engineering, compliance, regulatory,
industry and other fun items.

�Smitty� also oversees the technical
operation of the radio group, including
interaction with the FCC and other
regulatory agencies; participation in
various industry groups and segments;
capital project initiation, planning and
execution; facility improvements and
evaluation of potential acquisitions. In
his spare time he handles the engineer-
ing aspects of GMI’s tower division and
chair the National Radio Systems
Committee.

On a local level, the Rutland, Vermont
(Population 18,000) native is often
involved in the planning and execution

of major capital projects in the various
markets, the introduction of new tech-
nologies (like HD Radio and iTunes
tagging); and the identification of, engi-
neering for and implementation of
facility improvements such as new
buildings and studios, transmission sys-
tem improvements, e.g. the recent
WJJZ Philadelphia move in, the
WPEN power increase to 50,000
watts, and other facilities-related items.
�An engineer, more than anything,
wants to do things �right,� with ade-
quate funding, adequate people
resources and an organization that
supports and appreciates excellence
and innovation,� said �Smitty.� �Greater
Media makes those resources available
and in so doing positions itself as
among the very best technical opera-
tions in the radio industry.� 

Emily Szestakowski
Executive Secretary
Greater Media Services,
Inc.

Emily Szestakowski, who recently cele-
brated her twenty-second anniversary
with the company this past August, is
the executive assistant to the Board of
Directors. She is based in Monroe
Township, NJ. 

Prior to joining Greater Media, Emily
worked as an assistant to three part-
ners at Price Waterhouse for two
years and previously spent 12 years in
the advertising agency field at McCann-
Erickson Worldwide and DKG, Inc.
She started her career as a secretary
at Johnson & Johnson at age 19.
Although born in Germany, Emily is
quick to call South River, NJ - a small
blue-collar town which boasts �football
greats� Joe Theismann and Drew
Pearson as native sons, as well as
author Janet Evanovich and painter
Joseph Csatari - her �hometown.� 

�I have enjoyed the many people I’ve
worked with the past 22 years and
knowing that I can communicate with
anyone at any level with mutual
respect,� said Emly.

Thank to all of you for continuing to
set the tone on behalf of the entire
company in making Greater Media
greater!

cont inued f rom page 5
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eteran radio personality
Marilyn Russell has
been named as the new

morning co-host on 95.7/BEN-FM.
She joins current morning personality
Dave Cruise to host the �The BEN-
FM Morning Show with Marilyn
Russell and Dave Cruise� from 5:30-
9 a.m.

Marilyn most recently worked at
Yrock (an Internet radio station) and
did freelance promotions for several
clients. Prior to that, she was an on-
air personality at Greater Media’s
Classic Rock 102.9/WMGK-FM
from 2002 to 2004 and at the late
alternative rock station, Y100, in
Philadelphia, where she helped launch
the Y100 Sonic Sessions.  In addition,
Marilyn served as a co-host, reporting
national and local news, on the former
Y100 Morning Show with Preston
and Steve (who can now be heard on
Greater Media’s 93.3 WMMR).

She currently profiles, highlights and
celebrates area women from the
Delaware Valley in her �Women of
the Week� column in Philly.com ’s
�Philly Women� section. In addition,
the Philadelphia native does freelance
voice-over work and teaches a voice-
over class at the Mt. Airy Learning
Tree, a local non-profit organization. 
�I am so happy to be back with the
Greater Media family,� said Marilyn.
�I’m very excited about helping to
build another great morning show
with my new partners, Dave Cruise
and Producer Jason Lee, at 95.7
BEN-FM.�

�We’re thrilled to have Marilyn join us
at BEN FM. Her energy, enthusiasm
and sheer connection to Philadelphia
will bring a fresh new perspective to
mornings,� said BEN-FM Operations
Manager Bill Schultz.

Philly Radio Veteran
Marilyn Russell Joins Dave
Cruise to Do Mornings on

Philly’s BEN-FM

V
hris
Gaetano
has been

named managing
editor of  the
Edison/Metuchen
and Woodbridge

Sentinels for Greater Media
Newspapers, Freehold, NJ. Chris is 
a graduate of  Rowan University,
Glassboro, NJ, where he earned a
bachelor’s degree in journalism and
minored in philosophy. While there,
Chris wrote a political column for the
school newspaper and was managing
editor at the campus humor maga-
zine, Venue. Before assuming the
managing editor post, he worked as
the South Brunswick reporter for two
years. Chris also notes he bakes one
heck of  a cheesecake!

Gaetano Named 
Managing Editor at Greater

Media Newspapers

C

teve Lazar is
the new major
accounts exec-

utive for Greater
Media Newspapers,
Freehold, NJ. Steve
previously was

employed by North Jersey Media
Group, the parent company of  The
Re co rd/He rald Ne ws. Steve started
his career as an intern in 1974 and
advanced to senior account executive,
responsible for selling and servicing
advertising to the major electronic/
appliance and home center accounts,
along with selected mid-major adver-
tisers. His territory was Paramus, NJ,
the country’s number one zip code
for retail sales. He was recognized
numerous times for his sales achieve-
ments and was active in the Paramus
Chamber of  Commerce. 

Steve Lazar Named 
New Major Accounts
Executive at Greater 
Media Newspapers

S

en S. Cannizzaro, former vice president of  manufac-
turing for North Jersey Media Group was named gener-
al manager and publisher of  Greater Media

Newspapers, a group of  12 weekly newspapers based in
Freehold, NJ.  The announcement was made by Rick
Feinblatt, acting publisher of  the newspaper group and radio
vice president for Greater Media, Inc.

Ben started his newspaper career at The  He rald Ne ws in Passaic, NJ and later
became circulation director of  The  Re co rd/Ne ws Tribune .  In 1992, he
became transportation, mailroom and fleet manager for The  Re co rd/He rald
Ne ws of  Hackensack, NJ.  He was promoted to production manager in 1994
and became vice president of  manufacturing in 1997.

In his new role, Ben will have overall responsibility for all departments of  the
weekly newspaper chain.  Rick said, �We are extremely proud and excited 
to have someone as experienced as Ben joining Greater Media Newspapers.
He brings with him a wealth of  experience and knowledge of  this fast-paced
and quickly changing industry.�

Ben Cannizzaro Named GM & Publisher 
of Greater Media Newspapers

B

risten Apicerno has been promot-
ed to the position of  local sales man-
ager at MAGIC 106.7/WMJX-FM

in Boston. 

Kristen previously served as a senior account
executive at MAGIC 106.7/WMJX-FM. The
Cranston, RI native has been with Greater
Media Boston since 2002. She spent seven
months working as an account executive at
Greater Media’s WKLB-FM before joining
MAGIC 106.7/WMJX-FM as an account
executive in 2003. 

�Kristen has been my first choice for this posi-
tion during this process. She is respected by her peers and has a successful track
record, incredible relationships and a contagious passion for MAGIC,� said
WMJX General Sales Manager Jacqueline Landry. �She is one of  the most
talented people I have worked with in my career and I am ecstatic to have her
as our local sales manager.� 

�I am thrilled to have the opportunity to grow within the Greater Media Boston
family and am excited to begin the next chapter in my career at MAGIC
106.7,� said Kristen.

Kristen Apicerno Promoted to Local Sales Manager at
MAGIC 106.7/WMJX-FM in Boston

K

cont inued on page 13
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Peter Smyth, President and Chief 
Executive Officer, Greater Media, Inc.

G

ask peterGREATER MEDIA’S PETER SMYTH

What do you think will change for
the economy once we get a new
President?

I’m not sure that our choice of President
will be the main driving force behind the
economy in the coming year or two.
We live in an economy that is more glob-
alized than ever, and we’re seeing eco-
nomic competition from developing
nations.  It means that we will have to be
world-class competitors in our produc-
tion and services.  America can make
more things than ever before with far
less people employed in manufacturing;
that’s not a bad thing.  We can free up
more people to provide innovative serv-
ices, like those we provide at Greater
Media.  We just have to continue to
innovate in every aspect of what we do.

We’re going to be working through the
real estate bust for the next year or so,
and that will put pressure on our individ-
ual spending habits; if the mortgage costs
a lot more, there’s less money for
impulse buying. But if we’re disciplined
and focused, I see our economy coming
through this chapter in good shape. 

Can you recommend some good
books for the Greater Media Sales
department?

Here are two great books for our 
sales and marketing departments, but
they’re actually terrific for everyone 
at our stations:

Citizen Marketers by 
Ben McConnell/Jackie Huba
A recommendation from the guys at
Jacobs Media, this is an interesting way to
look at customers, listeners or advertis-
ers.  Some of them are our biggest fans
and we need to find ways to invite them
to spread the word.

Know How - The 8 Skills that Separate
People who Perform by Ram Charan
Ram Charan is one of the legendary 
consultants who works with the biggest
names in the biggest businesses.  His
advice, however, is so clear and down 
to earth that any of us can put it to
immediate use.

Greater Media To Acquire 
Lincoln Financial Group�s 

WBT-AM, WBT-FM and WLNK-FM
in Charlotte, NC

Greater Media, Inc. entered into a definitive agreement
to acquire Lincoln Financial Group�s Charlotte-based
radio cluster, including AM/FM news/talk simulcast 
1110 WBT-AM & 99.3 WBT-FM and 107.9 WLNK- FM,
home of the popular, nationally-syndicated �The Bob 
and Sheri Show.�

�Charlotte is a huge growth market and gives us a 
strong presence in the Southeast to balance our 
successful markets in the Northeast,� said Greater 
Media President/CEO Peter Smyth. �We�ve met with
the team in Charlotte and think they will be a great 
fit with the Greater Media family.�

The transaction is expected to close in early 2008. 

NEWS WRIF teamed up with
the organizers of  the
Detroit Belle Isle

Grand Prix this summer to see 
racing return to downtown Detroit!  
It had been several years since the
Grand Prix left downtown, and many
people and organizations pulled
together to make the event a huge
success.  In addition to being a pro-
motional partner for the event, WRIF
broadcast the race live on the air!

WRIF Rocks 
The Detroit Grand Prix

WRIF�s Arthur Penhallow and Rock Girl Taylor pose with a fan 
at the Detroit Grand Prix

WMMR recently
commandeered 
the Battleship NJ -

formerly known as the USS New
Jersey - for a party that was years 
in the making. 500 lucky listeners
rocked on the deck of  the most deco-
rated battleship in U.S. history with
Finger Eleven. The band’s hit,
Paralyzer, topped the charts during
the summer of  2007. 

WMMR Rocks the
Battleship New Jersey

G

G
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I am excited to be able to share with you
an addition to the company�s dental
insurance program with Delta Dental of
Massachusetts that will be implemented
on January 1, 2008. Under this new pro-
gram, known as Rollover Max, you will
be able to roll over part of your unused
annual dental benefit dollars to increase
your maximum benefit levels in subse-
quent years.

The Rollover Max program will allow
you to accumulate some unused benefit
dollars from a healthy year and apply
them towards major, more expensive
procedures � such as crowns, bridges
and root canals � in the future. Prior to
the implementation of Rollover Max, any
unused dental benefit dollars were lost
at the end of each year.

The Rollover Max feature will be imple-
mented on January 1, 2008 and will be

pate in Delta Plan B, a.k.a. The Buy Up
Plan, your paid claims must not exceed
$700. If you do not qualify for participa-
tion during 2008, you will still be eligible
for qualification in 2009 and beyond. 

Once you qualify, $350 of your annual
maximum will roll over for your use in
2009 if you participate in Delta Plan A,
or $500 will roll over if you have Delta
Plan B. You can accumulate rollover dol-
lars each year, accumulating a total
rollover amount of up to $1,000 in Plan
A or $1,250 in Plan B. (Please note that
all amounts shown are per person). If
you have accumulated benefit dollars
through Rollover Max, your annual maxi-
mum dollars will be used first when your
claims are paid, and then your Rollover
Max dollars will be used after the annual
maximum is met. 

I should point out a few special provi-
sions that apply to the Rollover Max pro-

dental ROLLOVER OF UNUSED 
ANNUAL DENTAL

Benefits Dollars To Commerce in 2008
available for use in 2009. This means the
unused benefit dollars from the 2008 
calendar year will be applied to the 2009
calendar year. (Please note that although
Greater Media has an August 1 open
enrollment date, benefit payments are
tracked on a calendar year basis). 
You will be able to take advantage of 
the increased benefit limit for more
expensive dental procedures during
2009, and every calendar year there-
after, as long as you continue to roll 
over unused benefit dollars. 

Enrollment in Rollover Max is automatic,
but it does require you to meet a couple
of conditions under your Delta Dental
plan during 2008 in order to qualify.
First, you must receive at least one clean-
ing or one oral exam during the year.
Second, if you participate in Delta Plan A,
a.k.a. The Base Plan, your paid dental
claims must not exceed the annual maxi-
mum threshold of $500. If you partici-

gram. If you unenroll from the compa-
ny�s Delta Dental plan, e.g. you get 
married and enroll under your spouse�s
plan, you will lose any rollover benefits
that you have accumulated. Also,
Rollover Max does not apply to any life-
time benefit maximums that may exist,
e.g. orthodontics.

The company is constantly striving 
to provide you with insurance benefit
programs that allow you to meet the
medical and dental needs of you and
your family as cost effectively as possible.
We believe that the introduction of the
Rollover Max program helps in this
regard. By allowing you to defer benefit
dollars from those years when your 
dental needs are more modest to those
years when more costly procedures are
necessary, you will be able to reduce the
overall cost of caring for your family�s
dental needs. 

ountry 102.5’s JW and Lori
had a very special visit from
American Idol Season 4

Winner and Country Music Super
Star Carrie Underwood!  Carrie
stopped by to visit with WKLB on-
air personalities JW and Lori to talk
about her new CD �Carnival Ride.�
The duo played cuts from her new
album and chatted with Carrie about
how she’s stayed grounded through
her ride to stardom. Twenty lucky
Country 102.5 VIP Club members
were invited to be in studio for the
special event.  

Later that morning, American Idol
finalist Josh Gracin stopped by the
Country CafØ to visit with Carolyn
Kruse, perform some of  his hits 
and promote his new single �We
Weren’t Crazy.�

American Idols Visit Country 102.5 in Boston

American Idol Season 4 Winner and
Country Music Super Star Carrie

Underwood with WKLB on-air person
alities JW and Lori 

American Idol finalist Josh Gracin with
Carolyn Kruse

C

G

enny Chesney ended his
�Just Who I Am: Poets &
Pirates� weeklong tour in

Boston with an on-air interview with
Country 102.5’s Carolyn Kruse.
The Station pulled out all the stops,
decking out the Country 102.5 studio
in Kenny Chesney style! The set up
included lots of  tropical decorations,

Mexican snacks, a tiki bar complete
with a bartender and margaritas! It
was Country 102.5 WKLB’s version
of  Kenny Chesney’s Vibe Room!

Kenny arrived sporting his signature
Boston Red Sox hat, and Country
102.5 WKLB presented Kenny with
a new hat autographed by the  staff. 

Kenny Chesney Visits Country 102.5 WKLB

K

G

Kenny Chesney with
WKLB’s Carolyn Kruse

By Ed Nolan
Greater Media, Inc. 
Vice President & Chief 
Financial Officer 
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S N A P S H O T S C A P T I O N S

1. GMB’s Buzz Knight with Alice Cooper
2. WCSX ’Howl-O-Ween’ Cutest Pet
Contestant 3. WDHA-WMTR celebrat-
ed the arrival of Sr AE Ellen Anapolle
Paola’s new baby boy, Ian 4.  DeBella
Masquerade Ball - Winning Couple  5.
Eagan and Braude broadcasting from the
PGA Deutche Bank Golf Tournament  
6. GMD’s Lisa Drummond and Sheila
Smith take time out after work to clean
the company refrigerator  7.  Blue Claws
Rat Pack Picnic at the Coors Light ’Rat
Trap’  8.  GMP WMMR’s Kathy Romano
fm Preston & Steve Show w Juliette
Lewis  9.  GMB Staff Wearing Red Sox
gear 1st Game of 2007 World Series 
10.  WJRZ Morning Man Spider McGuire
and Afternoon Drive Host Chris Van
Zant at Halloween Party  11. WMMR DJ
Pierre Robert hangs out with the "Terror
Behind the Wall" characters 12. GMB’s
Leo Egan with Danny Aiello  13.  Nick
Giles takes 1st place in WCSX costume
party contest as a "Lady of the Night"
14.  Magic 105.1’s Fall Wine Tasting
Event attended by Promo Dir Jennifer
Michaels; Act Mgr’s Maria Galloway &
Dana Zimmerman; and on-air  personalities
Linda Lanci & Mitzi Miles.  15.  WJRZ’s
Cruise Crew tossing out gift bags to
boaters during their "Day on the Bay"
event  16.  WRAT Football Run (in
stripes staffers Marie & Staci; cheerleaders
Danielle & Chelsea) 17.  Philadelphia
76ers player Kyle Korver helps Pierre
Robert broadcast from the MMRBQ on
May 20th  18.  Country 102.5’s
Promotion Team with Rascal Flatts  
19.  GMD Promo staff says ’goodbye’ &
thanks to its summer interns  20.  BNA
Record’s Rick Moxley, WKLB’s Ginny
Rogers, Kenny Chesney, WKLB PD Mike
Brophey & Jean Williams  21. WRAT
Interns recognized for going above and
beyond this summer  22. WMTR’s MK
’The Oldies Chick’ spent some time chat-
ting with Tommy DeVito of Frankie Valli
& the 4 Seasons after a tour stop in the
New Jersey area  23. WMMR Music Dir
Sean (the Rabbi) Tyszler and his family
and Ozzy Osborne  24. WROR’s Loren
& Wally Show w former Red Sox pitcher
Bill Lee at his movie premiere 25.  WROR
Sales Staff Celebrate GSM Kevin Connolly’s
B’day  26.  WROR’s Loren & Wally Show
- "Studio Audience Thursday" 27. WRIF’s
Suzy Cole & Steve Black with Nikki 
Sixx promoting his new book  28. 94.7
WCSX’s Stone Souper Charger drawing
29.  TESLA stopped by the WDHA 
studios prior to their NJ concert and
spoke with PD Tony Paige 30.  John
DeBella as Chef Boyardee with wife 
Lisa & Jen Posner  31.  WKLB PD Mike
Brophey with Garth Brooks  32.  Phantom
Gourmet Crew with WTKK Talk Host
Michael Graham  33.  Chris & Lauren of
the WMTR Morning Team broadcast live
from the Rock ’n Roll McDonald’s on
Staten Island  34.  WROR’s Morning Man
Wally Brine with NASA teachers, who
visited on WROR’s Audience Thursday
35.  The staff of WHDA-WMTR attended
a Manhattan dinner cruise with the staffs
of WMGQ, WCTC, WJRZ & WRAT

CSX’s Classic Rock
Morning Show hosts
Jim Johnson (JJ) and

Lynne Woodison gave away their
1968 Stone Souper Charger to one
lucky classic car fan in the Motor
City! This one-of-a kind muscle car
was completely restored from the
ground up by an army of  generous
WCSX listeners in an effort to raise
money for Focus:HOPE.

The event took place on September
20 at the WCSX Studios. Raffle tick-
ets were sold for a chance to win JJ &
Lynne’s Stone Souper Charger. The
money raised went directly to
Focus:HOPE, a scholarship fund
which continues efforts to build a
metropolitan community where all
people may live in freedom, harmo-
ny, trust and affection.

JJ & Lynne’s Stone Souper
Revs Up One Lucky

Listener in the Motor City

W
mooth Jazz 97.5 WJJZ pre-
sented the World Premiere of
PLAYLIST, the latest album

from 10-time Grammy award-win-
ning superstar, Kenny �Babyface�
Edmonds! Babyface hosted an hour
of  new music from his first album in
two years on WJJZ on September 15.

�In the past, we’ve aired World
Premieres from artists like Dave Koz,
Norman Brown and just recently,
Chris Botti,� commented WJJZ’s
Program Director Michael Tozzi.
�This time, we were very proud to be
able to World Premiere material by
such an incredibly diverse artist like
Babyface.�

In addition to new material,
PLAYLIST also features mostly
cover versions of  some of  his favorite
songs including James Taylor’s �Fire
& Rain,� Bob Dylan’s �Knockin’ On
Heaven’s Door,� Jim Croce’s �Time
In A Bottle,� and Eric Clapton’s
�Wonderful Tonight.�

Over the past few months, 97.5
WJJZ has also had artists such as
Euge Groove, Down to the Bone,
Peter White, Candy Dulfer, Jeff
Lorber and more premiere their CDs
on the new and exclusive page of
our website before the music was
released in stores.

Smooth Jazz 97.5 WJJZ
Presents World  Premiere
of Babyface’s New Album

PLAYLIST

S

t was all about fashion, beauty,
health and shopping at the
Third Annual Magic 98.3 and

NJ Credit Union League �All About
Women Expo.� The event took place
on Sunday, October 14 at the Pines
Manor in Edison, NJ. 

Listeners enjoyed a variety of  free
activities, including massages, health
screenings, hair cutting and styling,
tasty treats from a variety of  area
restaurants, a fall fashion Show and
crafts from more than 30 vendors.  

Attendees also had the opportunity
to participate in a �Name That
Tune� Tournament� and a
�Women’s Only Texas Hold ’Em�
Poker Tournament with prizes rang-
ing from Spirit Dinner Cruises to a
custom-made 14-carat gold Poker
Champion bracelet. 

In addition to fun and relaxation,
speakers were on hand to address a
variety of  important issues impacting
today’s woman, including how to
maintain a healthy lifestyle, advice on
achieving their goals in life, and tips
on car care essentials.

Listeners also had the chance to mix
and mingle with their favorite Magic
personalities during the live broad-
cast and get make-up tips and auto-
graphs from Catherine Hickland,
star of  One Life to Live.  

Participating sponsors included St.
Peters Hospital, Salon DP Lorena
and the Shoppes at North
Brunswick. 

Magic 98.3 Presents 
�All About Women Expo�

I

lassic Rock 102.9 WMGK’s
morning host John DeBella
held his 6th annual �John

DeBella Turkey Drop� on November
20 to benefit City Team Ministries
Philadelphia, an organization that
provides food and services to less 
fortunate individuals and families in
the tri-state area.   It has grown from
an event that produced 600 turkeys
in its first year to over 6,000 turkeys
last year.  

John broadcasted live and accepted
monetary and turkey donations dur-
ing a special remote at Love Park. In
addition, listeners were encouraged
to make donations at participating
Genuardi supermarkets in the Tri-
State area.

John DeBella Turkey Drop
Helps Feed Less Fortunate

in Delaware Valley

C

G

G

G

G

sporting event in the Delaware
Valley this past quarter and the
quality of  his broadcasts has been
matched only by his outstanding
work as a station ambassador. 

cont inued f rom page 3

LOOK WHO�S MAKING
GREATER MEDIA GREATER

G

has been felt in all areas of  MGK’s
operations. Way to go, Dan!

WMGK 7 PM-12
Midnight air personal-
ity Ray Koob’s per-
formance has been
above and beyond at
remote broadcasts and

appearances. He’s broadcasted live
from virtually every concert and

F A L L 2 0 0 7  G R A P E V I N E
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familyKEEPING IN STEP. . .
Greater Media’s Ed McCormack 

Shares His Family’s Love of Irish Step Dancing

When Greater Media, Inc. IT Director
Ed McCormack is not busy making
sure everything is running technically
smooth at the company’s corporate
headquarters, he and his wife, Geri,
spend their time hitting the road in
support of their family’s first love -
Irish Step Dancing! 

Their travels have taken them from
Boston across the Atlantic Ocean to
Edinburgh, Scotland to participate in
international competitions. We
recently caught up with Ed to learn
more about this exciting and histori-
cally significant form of dance!

Q. What is Irish Step Dancing?

A. Irish Step Dancing is a form of
Celtic dancing mostly characterized by
a stiff upper body and the quick and
precise movements of the feet.  It is
called step dancing because each �step�
is eight measures or bars of music.

It goes back hundreds, if not thou-
sands, of years.  The dance masters
used to travel across Ireland, teach-
ing their steps and participating in
competitions with other dance mas-
ters.  Many of the dances performed

Q. How did your family get
involved in it?

A. When Kevin was three years old,
�Riverdance� was very popular.  We
owned the videotape and the CD of
the show.  We watched the video-
tape and used to listen to the CD at
home. We noticed after awhile that
Kevin started to ask to watch the
videotape.  In no time, he started to
imitate the steps. By the time he
turned five, Kevin started to ask if he
could take lessons. After two weeks
of dancing, his teacher approached
my wife and said that she could see
500 kids dance, and there would
only be one like him.  Our daughter
Brittney became intrigued because 
of Kevin’s interest.  Our daughter
Lindsey is also now interested because
Kevin and Brittney both dance.

Q. Do they practice often? 

A. Our son takes two to four classes
a week, depending on whether or
not a major competition is coming
up. These two classes add up to six
hours per week.

Q. Where do the competitions
take place? 

A. In Irish Step Dancing, competi-
tions are local, regional, national and
international.  Depending on your
level, you compete in one, more or
all of these competitions.  A local
competition is known as a �feis� (pro-
nounced fesh).  It is at these competi-
tions that dancers compete against
each other.  The competitors are
mostly from the dancing schools in
the local area.  These feises take
place year round.  Competitors are
grouped by age and level of expertise.  

There are seven levels in Irish Dance
- Pre-Beginner, Beginner, Advanced
Beginner, Novice, Prizewinner,

Preliminary Champion and Open
Champion. Once dancers have
advanced to the preliminary champi-
onship level, they can compete in the
regional competition known as the
Regional Oireachtas.  It is at this com-
petition that they can qualify for the
National Competition and/or the
World Competition.  

My son, Kevin, competes in the
North American Nationals, which
includes Mexico and Canada. He is
also an Open Champion dancer and
currently ranks #2 in New England,
#4 in North America and #16 in the
World for boys under 14.  

Our daughter Brittney is a Novice
dancer and has won many local
medals, but she is not at a high
enough level to compete in the larg-
er competitions.

Q. Do they have to wear special
attire? 

A. We’ve been very lucky so far.
The boys are only required to wear
black pants and black vests.  The
shirts and ties vary depending on
what the teacher wants to see them
in.  The girls are required to have a
school dress. These dresses are
unique to each school and are worn
mostly for team dancing.  If a girl is
below the level of prizewinner, they
wear the dress for every competition.  

The dresses, when new, can run any-
where from $400-500.  If a girl is a
prizewinner or above, they also have
a solo dress.  This dress is unique to
each dancer.  Its color and style are
normally picked out after consulta-
tion with the dance teacher.  Brand
new, these dresses usually run any-
where from $1,000-6,000.  

The majority are made in Ireland and
England by specialized dressmakers.
You can also buy them used.  The
Celtic designs on the dress are repro-

today are based on dances that are
hundreds of years old.  

Q. Does your entire family do it?

A. Currently, two of our three chil-
dren Irish Step Dance.  Kevin is 13
and has been dancing since age
seven.  Brittney is age 10 and has
been dancing since age four.  Lindsey
is age three and will begin dancing at
age four. 

Q. Do you and your wife also dance?

A. My wife and I have two left feet!
The only time my wife and I get
involved with the dancing is at the
school ceilis.  A ceili (pronounced
kay-lee) is an Irish social event that
involves Celtic music and dancing.
Each year the dancing school hosts
two ceilis.  

Q. Is this a family tradition?  

A. Though we are both of Irish
decent, neither of us took Irish Step
Dancing.  We did find out recently
though that one of my wife’s descen-
dants won the �All Irelands Irish Step
Dancing Competition� in the early 1900s.
We figure it must be in the blood!

Lindsey, Kevin and Brittney McCormack

cont inued on next  page
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duced from those seen in the Book
of Kells.  The Book of Kells is an ornately
illustrated manuscript of the four
Gospels of the Bible.  It was created by
Celtic monks in the ninth century.

Two types of shoes are also used.
One pair is used for soft-shoe dances.
The girls wear a soft pair of leather
slippers with laces, known as
�ghillies.�  These shoes are used for
certain dances such as slip jigs or
reels.  Boys wear a version of soft
shoes.  The boys’ soft shoe has a soft,
flexible front, but the back has a
fiberglass or wooden heel that is
used to make noise.  The boys wear
these shoes during their reels.  Both
boys and girls use the hard shoes
during hornpipes and set dances, etc.
It is a harder leather shoe with fiber-
glass or wooden heels or tips.

Q. What has been one of the
more memorable moments?  

A. Probably the most memorable
moment was when Kevin came in six-
teenth at the World Championship
competition this year in Glasgow,
Scotland.  He went expecting to just
compete, which is an accomplish-
ment and an honor in itself.  He was
up against 50 other boys from
around the world.  Most of the com-
petitors were from Ireland and
England.  There were several from
the United States, Australia, and
even one from Czechoslovakia.  It
was quite an accomplishment for a 13-
year-old by from Braintree, MA.  It was
one of the most exciting experiences
of my life.  I was so proud of him. 

Q. What advice do you have for
parents interested in getting their
child involved in it? 

A. The best advice I can give is be
prepared.  It takes a lot of dedication
and practice to become �good� at it.
There are many nights our son is
doing homework in the car or staying
up late because of an extra long prac-
tice.  And the dancer isn’t the only
one who needs to be prepared, the
parents do, too.  We’re always driv-
ing to some competition or some
show.  We wouldn’t trade it because
of what it has brought to this family.  I
think it makes Kevin feel good that
he’s accomplished so much at such a
young age.  I think it helps him believe
he can accomplish anything! 

G

cont inued f rom page 7
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PEOPLE & NEWS

an
Newman
was recently

named sports coordi-
nator for Greater
Media Newspapers,
Freehold, NJ. For the

past three years, Dan was a staff
writer for The  Inde pendent, primarily
covering Hazlet, Holmdel and
Middletown townships. Before joining
Greater Media, he wrote for The
V illlage  Tim e s newspaper in Port
Jefferson, NY and freelanced for
Fabrics and Furnish ings Inte rnatio nal
magazine.

Dan holds a Bachelor of  Arts degree
in print journalism from the University
of  Rhode Island, where he was the
assistant sports editor and sports editor
for the student newspaper, and a
Master of  Arts degree in Journalism
and Mass Communications from
Marshall University, Huntington,
WV. During his time at Marshall, 
he worked for The Associated Press.

Dan Newman Named
Sports Coordinator at GMN

D ob Calvert has
been named as
the new morn-

ing show producer and
on-air talent at 102.9/WMGK-FM
in Philadelphia. 

The Cincinnati native previously
served as the producer and side-kick
of  �The Morning After Show� with
Drew Garabo & The Sexy Savannah
and hosted �The Dungeon,� a hard-
rock specialty show on Sunday
evenings at WOCL in Orlando, FL.
Prior to that, he worked at WEBN in
Cincinnati.

�We searched high and low to find
John DeBella the best producer in
the business and we succeeded,� said
WMGK Program Director Charley
Lake. �We’re thrilled to add Rob to
the outstanding WMGK lineup!�

Rob Calvert Joins the
WMGK Morning Show 

in Philadelphia

R
fter two valiant battles with
leukemia, one as a teen and
years later as an adult, long-

time Greater Media Detroit colleague
and friend, Gary Metz, Jr. recently
passed away in his beloved Ann
Arbor MI. Better known as
�Buddha,� the gregarious promotion
player and JJ & Lynne’s associate pro-
ducer, he made an indelible mark on
everyone he met, a proud fan of  the
�Maize and Blue,� and an inspira-
tional spokesman for all who faced
cancer. He was loved and will be
missed.

A Sad Farewell...

A

Tom Bender Named Senior Vice President &
General Manager of Greater Media Interactive

Tom Bender has been named Senior Vice President &
General Manager of the Greater Media Interactive. 
In his new role, Tom will be responsible for building on
the foundation in place with Greater Media�s interac-
tive efforts and for coordinating and consulting individ-
ual station efforts, as well as creating company-wide
systems and resources. 

�I believe that radio has to develop its interactive 
relationship with both listeners and advertisers,� said
Tom. �It is a wonderful complement to our existing
brands, and the two media, when properly integrated,
make a creative and cost-effective solution for 
advertiser needs.�

�Tom was the perfect choice for this exciting posi-
tion,� said Greater Media President and CEO Peter
Smyth. �His vast knowledge of both the radio industry
and today�s technology will help allow him to take our
company to the next level in the interactive arena.�
Tom has been the market manager for the company�s
Detroit-based properties since 1986. He is responsible

for changing the format of a failing Adult Contemporary
radio station to become first �Classic Rock� format
station in America, WCSX. In 1994, Tom managed the
acquisition of WRIF/101.1 FM Radio in 1994. 

The Detroit native has served on a variety of industry
committees, including the Arbitron Advisory Council,
the NAB�s COLRAM Committee and the Michigan
Association of Broadcasters Radio Issues Committee.
He was among the first market managers in America
to launch the HD Digital Radio initiative by unveiling
RIFF2, MORE MAGIC and WCSX Deep Trax on the
Motor City airwaves in August of 2005.

In 2005, Tom was named �Market Manager of the
Year� by Radio Ink Magazine and was officially induct-
ed into the Michigan Association of Broadcasters Hall
of Fame in July 2007. 

He will continue to oversee the company�s three
Detroit-based radio properties until a new market
manager is named in the near future.

G
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Co-workers Make Strides
Against Cancer

Magic 105.1 3-Day 
Team Raises Record

Amount to Help Beat
Breast Cancer reater Media Newspapers

Production Department
Administrator Toni

Smith and Payroll/Benefits
Manager Linda Vinci participat-
ed in the American Cancer
Society’s Making Strides Against
Breast Cancer walk on October
21, which started at the
Woodbridge Center Mall in New
Jersey. Linda and Toni collected
$813 from their co-workers. That
amount was part of  the almost
$10,000 collected for the Hess
Corporation team.

agic 105.1 led the nation
in pledges raised for a
Breast Cancer 3-Day

team. The 3 Days of  Magic team
raised over $451,000 for the annual
walk, far surpassing the original
$205,000 goal. 

The Michigan event took place
September 28-30.  The trek began
at Oakland Community College’s
Orchard Ridge Campus in
Farmington Hills and concluded at
The Henry Ford Museum in
Dearborn.

Money raised benefited Susan G.
Komen for the Cure and the
National Philanthropic Trust.
These organizations provide impor-
tant breast cancer research, educa-
tion, screening and treatment.

Over 200 individuals registered to
walk with �3 Days of  Magic.�  The
team was led by Jim Harper, the
Magic Morning Show Producer
Fay Samona and four-time walker
Sandra Bourdeau.

M

Making Strides with
MAGIC 106.7 and the

Boston Bruins

AGIC 106.7 took part
in the First Annual
Making Strides Against

Breast Cancer Night with the
Boston Bruins on October 25 when
the Bruins played the Chicago
Blackhawks at the TD BankNorth
Garden.  The Boston Bruins donat-
ed $5 from every ticket sold to
Making  Strid e s Again st Bre ast
Canc e r and MAGIC’s own Candy
O’Terry and Nancy Quill sang the
National Anthem on the ice before
the game!

M

T H I N K I N G P I N K

WRIF’s Eileen Gikas halfway through day 2

Lynn Harper, Jim Harper and Fay Samona

G

Greater Media employee contribu-
tions were from: Sherlyn
Andersen, Teri Amendola,
Greg Bean, Shelly Belkin,
Barbara Benko, Michael
Berger, John Buonansonti,
Rick Feinblatt, Joan Fruchter,
Kris Fuoti, Lisa Marie
Giacalone, Linda Hecht,
Harvey Hersh, Karen Hood,
Thea Kanter, Pete Karpel,
Karen Kesten, Jennifer Kittler,
Tuyet Kniering, Rob
LaVorgna, Gene Lennon,
Kathleen Masucci, Michelene
Stern, Lorraine Minieri, Tony
Naturale, Laureen Pesce,
Regina Picarella, Jill Rice,
Jorge Rod, Dave Rosado, Amy
Rosen, Sharon Schlesinger,
Toni Smith, Robin Soles, Janet
Striano, Troy Tomaselli, Jackie
Torbik, Teri Tumbleson, Linda
Vinci, Bob Waitt, Rich Yanni,
Adele Young, and Steve Zeni.

ICKED witches Victoria
Matlock, Elphaba, and
Christina DeCicco,

Glinda, cast a spell over Candy
O’Terry from MAGIC 106.7FM
with their performance at the
American Cancer Society’s 15th
Annual Making Strides Against
Breast Cancer.  It was another
record-breaking year for the event,
attracting 40,000 participants and
raising $3.25 million for the Society’s
programs of  breast cancer research,
education, advocacy, and patient
services.

WICKED Good Time at
Making Strides 

Against Breast Cancer

W

mooth Jazz 97.5 WJJZ
Program Director Michael
Tozzi received the Linda

Creed Volunteer Award from the
Linda Creed Breast Cancer
Foundation. The award was given
during the organization’s Enchante d
Ho lidays Lunche on & Fashion Sho w
on December 1 at The Crystal Tea
Room in Philadelphia. 

Tozzi was recognized for his spirit
and commitment to help make the
work of  the foundation possible.

Michael Tozzi Receives
Receives Volunteer Award

S

Oreal and Magic 98.3
presented the 4th Annual
Your Dog Is Worth  It
Too event on August 18

in Cranbury NJ.  Over 2,500 canines
and their human best friends attend-
ed the annual event. 

The day of  fun featured a doggie
beauty contest, pug and dachshund
races, dog-opoly, the NJ State Puppy
Limbo Championship and much
more.  Pups and their masters got to
meet Elwood, the World’s Ugliest
Dog, and even had the opportunity to
take pictures with Santa for the holi-
day season. To ensure the dogs were
kept healthy and safe, there were
multiple �doggie pools� set up and
designated �puppy potty places.�  

In addition to the attractions for the
four-legged attendees, the event had
plenty to offer the dog owners.
Magic 98.3 provided music and
played �doggie trivia� while L’Oreal,
a sponsor of  the event, hosted board-
walk style games and assorted live
entertainment.  Attendees even had a
chance to win a brand new car from
DCH Brunswick Toyota.  Plus, all the
attendees received a �doggie� bag
filled with valuable prizes.

Not only did the day provide a fun
chance for pet lovers to bond with
their pooches, but it also helped some
great causes.  At the end of  the day,
more than 25 dogs were adopted and
over $65,000 was raised to benefit the
Susan G. Komen Foundation. 

Magic 98.3 Goes to 
the Dogs

L�

Magic Morning Show Host Chris McCoy
with Doggie Costume Contest winner

Greater Media Newspapers Toni Smith
and Linda Vinci participated in the
American Cancer Society’s Making

Strides Against Breast Cancer walk on
October 21.

G R A P E V I N E  F A L L 2 0 0 7
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ana Marshall starts her
work days pretty much like
anyone else�until she

takes her Femara, a pill to prevent
recurrence of  breast cancer; then in
a reflective moment, she remembers.

Dana Marshall is a breast cancer
survivor.

Greater Media�s music director at the
Triple A station in Boston, WBOS-
FM 92.9, was diagnosed with breast
cancer in 2004.

�My mother died of  breast cancer at
59 years old, so my sister and I have
been vigilant about getting an annu-
al mammography and check-ups,�
she said.

Shock, fear, and a whole gamut of
emotions flooded the radio personali-
ty when she heard the diagnosis of
the serious illness, but that didn�t
diminish her positive attitude toward
her life and her ambition to continue
to live her life the way she wanted to.

Dana�s course of  treatment from the
Dana Farber Cancer Institute in
Boston was a lumpectomy and nine
months of  chemotherapy, followed by
radiation. For the length of  her treat-
ments, Dana continued to work pretty
much on schedule, leaving early on
treatment days and taking a few days
off  here and there over the course of
the nine months.

To help in her recovery, Dana read
and studied everything she could find
on healing and inspiration. Toward the
end of  her treatments, she met some-
one who introduced her to a support
group for breast cancer survivors called
Breast Friends, an event she considers
pivotal in her journey toward recovery.

When discussing her treatment, the
radio personality said, �In general,
I�m one of  the lucky ones in how I
reacted to chemotherapy, but cer-
tainly it had its moments.� 

She added that there were other
moments when she was �scared to
death.� Dana said she focused on
getting well one day at a time, and
her position at Greater Media�s

radio station helped. Interviewing
celebrities from Sheryl Crow to John
Mayer to Jewell, and playing music
she loves helped her stay on course. 

�It�s like mind over matter,� she
explained. �And I didn�t feel like I
had time to let it get to me.�

Her Breast Friends support group,
which she said now numbers around
100 women, began as a grassroots
effort with 30 women who wanted to
share their experiences with others
who knew exactly what they were
going through.

�They�re smart and well-educated,
they�re CEOs, nurses, teachers, and
they come from many different
walks of  life. Many are even in their
30s. We share information and our
stories. It is a truly a remarkable
group,� Dana said. �It was great to
have their support during my treat-
ment, but it was just as important to
have it after it was over, maybe more
important,� she said, then added
quietly, �We�re almost afraid when
the treatment ends.�

In addition to drawing on one
another for support, the women in
the group are very involved spread-
ing the word about breast cancer
awareness and prevention. Dana
along with members of  her group
work tirelessly to promote events and
fundraisers to fight the disease. This
radio personality uses her well-
known and familiar voice to help
other women and to raise awareness.
This survivor is a regular speaker at
events such as the recent Susan G.
Komen for the Cure fashion show at
Ann Taylor, which took place at
Natick Collection mall in Natick,

For Breast Cancer Survivor Dana Marshall,  It�s Mind Over Matter 
WBOS Music Director Always Ready To Raise Awareness & Funds

By Clare Marie Celano

D MA, on October 25.
The event was titled a Salute  to
Surv iv o rs, according to Dana. She
spoke at the event, shared her own
story and modeled clothes as well.

Dana also participated in the PAN-
MASSACHUSETTS Challenge in
2005, a cycling event held to raise
funds for breast cancer research and
treatment. The two-day event, which
covered 25 miles, was actually suggest-
ed by her doctor, who said that joining
in the event would be good for her.

Her doctor was right, she said. Her
close friend, Bruce, helped her train,
and in 2005, she joined the roster as
a registered cyclist.

�It was an amazing experience,�
Dana explained. �There were 200
survivors in the event, which also
saw 4,000 cyclists participate, who in
one way or another had been
touched by the disease in some way.� 

Another experience close to her
heart was another fundraiser event
for breast cancer in 2004.

�I was asked to contact people in the
record industry, and as a result, I
received a signed guitar from
Melissa Etheridge,� she said, then
added, �Two months later, Melissa
was diagnosed with breast cancer.
She ended up donating money to
my ride (the PAN-MASS challenge)
with a note that said, �Go show
them what we can do!�

Dana was also invited to be a part of
the audience in Etheridge�s Lifetime
concert for breast cancer awareness
in the fall of  2005, when the rock
star both performed and shared her
story about her own experience with
breast cancer. 

Having breast cancer forced Dana to
�slow down,� a bit, the radio host
admitted. Part of  a daily ritual she
performed during her healing
process, in addition to keeping active
at the work she loves so much, was
to walk along the beach.
�That was my quiet time, my medita-
tion time,� she said. �One thing I�ve
learned through all of  this is that if

you�re a positive person, a strong per-
son, it does help a great deal, but it is
also a deterrent as well when you
learn you are vulnerable, you are
afraid. It�s a scary awakening.�

She spoke of  getting her annual
check-ups on time.

�I�m the lucky one,� she said, and
added, �to date.�

Dana loves her job, and because
she�s a respected and valued mem-
ber of  the radio industry, her words
have weight, and she uses that
weight whenever she can to help the
cause of  breast cancer awareness.

In fact, according to her doctor, she
got a little too involved during her
beginning stages of  treatment. 

�Let�s get through the treatment
before saving the world, okay?� her
doctor told her.

Since she�s in the public eye, Dana
said she is happy to help anyone
who comes to her to help public
awareness of  breast cancer and to
help with fundraisers.

�I am always clearly happy to do
so,� she said. 

G

agic 106.7 led off  the
15th Annual American
Cancer Society Making

Strid e s Again st Bre ast Canc e r walk
in Boston. An estimated 40,000
people followed the 5-mile route
along the Charles River Esplanade
to proudly honor breast cancer 
survivors and remember those who
have lost their lives to the disease. 
It was another record-breaking 
year - a total amount raised of
$3.25 million was announced 
from the stage of  the DCR Hatch
Memorial Shell.  

M

MAGIC 106.7 FM Presents
American Cancer Society’s 

15th Annual Making
Strides Against Breast
Cancer Walk in Boston

Dana Marshall at the October 25
Ann Taylor Fashion Show
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